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J; Important Notice

The past performance of CCT is not indicative of the future performance of CCT. Similarly, the past performance
of CapitaCommercial Trust Management Limited, the manager of CCT is not indicative of the future performance
of the Manager.

The value of units in CCT (CCT Units) and the income derived from them may fall as well as rise. The CCT Units
are not obligations of, deposits in, or guaranteed by, the CCT Manager. An investment in the CCT Units is
subject to investment risks, including the possible loss of the principal amount invested. Investors have no right
to request that the CCT Manager redeem or purchase their CCT Units while the CCT Units are listed. It is
intended that holders of the CCT Units may only deal in their CCT Units through trading on Singapore Exchange
Securities Trading Limited (SGX-ST). Listing of the CCT Units on the SGX-ST does not guarantee a liquid
market for the CCT Units.

This presentation may contain forward-looking statements that involve assumptions, risks and uncertainties.
Actual future performance, outcomes and results may differ materially from those expressed in forward-looking
statements as a result of a number of risks, uncertainties and assumptions. Representative examples of these
factors include (without limitation) general industry and economic conditions, interest rate trends, cost of capital
and capital availability, competition from other developments or companies, shifts in expected levels of
occupancy rate, property rental income, charge out collections, changes in operating expenses (including
employee wages, benefits and training costs), governmental and public policy changes and the continued
availability of financing in the amounts and the terms necessary to support future business.

You are cautioned not to place undue reliance on these forward-looking statements, which are based on the
current view of the CCT Manager on future events.
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1. Why enhance Six Battery Road?
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» Part of portfolio reconstitution strategy to
further enhance portfolio quality

Flexibility and speed to seize
growth opportunities

d Acquire

Redenl ital good quality
edeploy capita aeset

Funding flexibility \ ‘Orgamc growth
Starhub Centre

Robinson Point

Sale completed

19 April 2010 Asset Asset review
Unlock value at enhancement /
optimal stage refurbishment

of cycle
~ Six Battery Road
_ AEI
Value creation
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/L Enhance competitiveness of Six Battery Road

« Aniconic, prominent Grade A
office building

e C.12,000 sq ft floor plate caters
to tenants from significant
diversity of businesses
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« Capitalise on transitional
downtime in occupancy during
changeover of tenants
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Six Battery Road
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»  Enhance competitiveness of well-located
/L property

v" Well-located with direct basement
access to/from Raffles Place MRT
Station

v Raffles Place MRT Station, a key
Interchange for the north-south and
east-west MRT lines

& v Raffles Place — a historical address
R for banking and commerce
A_“'-

“ v Excellent views of Singapore River

v' Established amenities and public
parking in the vicinity
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» Raffles Place continues to be an attractive
business location
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/ Six Battery Road’s occupancy rate has been
rnncictanthvy hinhar than marlkkat lavalc
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100.0% '/?—.—.\"d
95.0%
90.0% ~
85.0%
80-0% | | | | | | 1
2004 2005 2006 2007 2008 2009 1Q 2010
=9=JRA Islandwide =@=URACategory 1 =e=8ix Battery Road
Source: URA

Category 1 Office Buildings: Category 1 office buildings are defined as those located in core business
areas in Downtown Core and Orchard Planning Area which are relatively modern or recently refurbished,

command relatively high rentals and have large floor plate size and gross floor area. .
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/  Ensure continued robust income contribution to CCT
- 22% contribution to 1Q 2010 Net Property Income

Golden Shoe Car

Park,3°/\

Wilkie Edge, 2%

Market Street Car

Bugis Village, 3¢ Park, 1%

HSBC Building,
3%
Robinson Point,
3%

€
Raffles City, 28%

Starhub Centre,
4%

Capital Tower,
15%
Grade A office

. N
Six Battery

One George N Road, 22%
Street, 16% -——=-
Note:
(1)Represents CCT's interest of 60.0% in Raffles City Lap taCQmmemia]
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/L Commitment to Sustainability

 First operating office building in Singapore to attain
2010 Building and Construction Authority’s Green
Mark Platinum award

e Investors looking for investments in sustainable funds
« CCTisincluded in FTSE4Good index

 Improved operating efficiency resulting in savings

FTS EGOOd BCA GREEN MARK
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o Office market rentals have declined 57% since the
,é__ peak in 3Q 2008, but rate of decline has eased

Rate of Market Rental
Decline over preceding Quarter

Grade A Office Prime Office
4Q 2008 -20.2% -19.9%
$18.80 1Q 2009 -18.0% -18.6%
$18.00 2Q 2009 -17.5% -18.1%
| $16.10 3Q 2009 -13.3% -12.8%
4Q 2009 -8.0% -10.0%
$15.00 1Q 2010 -1.2% -0.7%
$12.00
$9.00 - ' $8.80 $8.10 $8.00
20U $6.75 $6.70
$6.00 T . T . . . .
302008 4Q2008 1Q2009 2Q2009 3Q2009 4Q2009 1Q 2010
. . (1) . (1)
Prime Office Average Rent o— Grade A Office Average Rent
Note:

(1) Source for office market rent: CBRE (figures as at end of each quarter)
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/L No new office supply in 2013

Office Space (mil sq ft)

o 38% of forecast supply in next 3 years pre-committed
« ~1.2 mil sq ft of existing office to be converted into residential

Singapore Private Office Space (Central Area) -- Demand & Supply

Ave annual supply = 2.4 mil sq ft

Ave annual demand during previous Remaking of Singapore

as global city
gro""th phase(93-97)=2.1 mil sq ft Post-Asian financial crisis and
] | SARs-weak demand & %‘;ﬁi‘ial
| | undersupply crisisin | 2.1
| | 2009 No
| new
I | , Supply
| | | in
I l 2013
0.0 > i I I I I | - ! : )
Ave annual supply 1. 8 mil sq ft 77% pre-
-1.0 1 I-\Vt‘ dIIIIUdI UUIIIdIIU I bq It Commltted
-2.0 -
™ < L0 © N~ (e0] (o)) o — AN (2] < Lo © N~ (e0) (o)) o — AN (92)
(o)) (o)) (o)) (o)) (o)) (o)) (o)) (@) (@) (@) (@) (@) o (@) (@) (@) o — - — —
o o6 o o oo o o6 o o o o6 o o ©6 o © © o o o o
— — i i — i i AN (V] AN AN AN AN N AN AN N AN (QV N AN
B Supply Demand B Forecast supply as at Apr'10 Pre-committed space
Note:

(1) Central Area comprises ‘The Downtown Core’, ‘Orchard’ and ‘Rest of Central Area’

Source: Consensus Compiled from CBRE & JLL ( Apr 10) Capf'taCommerciaI
Trust



2. AEl Works
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Enhance tenants’ experience through best-of-
class service and facilities

Facelift of ground floor lift lobby and reception area

Upgrading of existing turnstiles

Introduction of a “green” wall with living plants at the main
lobby — reduce indoor heat gain

Interior design work for lift cars, other floors’ lift lobbies and
restrooms

Increase ceiling height of lettable area to 2.8m (from 2.6m)

Installation of variable air volume (VAV) box and CO2 sensor —
Improve indoor air quality

Enhance building management system
Introduction of interactive tenants’ directory

Next Generation National Broadband Network (Next Gen NBN)
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| Benefits to tenants

« A more superior and conducive work environment
o Better indoor air quality

* Increased power provision to 50 watts per square metre (from
current 35 watts per square metre)

 Improved Grade A specifications (M&E works and ceiling
height)

« Enhanced security facilities
* Increased operational efficiency in the long run
 More environmentally sustainable features

 Provides option for companies to subscribe to higher-speed
network services
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- Accentuate sense of arrival at entrance by
/L extension of canopy

After AEIl — canopy extends to cover entire length
of drop off area
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Six Battery Road’s new lobby:
- “green” wall and reuse of the onyx

Before AEI == -
After AEI —the “green” wall reduces indoor heat gain

and the onyx reused at other parts of the lobby

| | | CapytaCommercia
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> New lobby reception with natural lighting that
/L exudes warm, hospitality feel

Before AEI

After AEIl — introduces a “green” wall with
living plants in the lobby and relocation of
reception

| | | CapytaCommercia
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/L Welcoming and brighter main lift lobby

LA 1)

I I
Before AEI
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* Improved interior design and premium
finishes on upper floor lift lobbies

| "; -
i

Before AEI

After AE
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/L Lift cars renewed with superior finishes

bos A

Before AEI

After AEI
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*  Restrooms refreshed with new design and
/L qguality finishes

Before AEI

After AEI

| | | CapytaCommercia
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/L Restrooms refreshed with new design and

Before AEI
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3. Commitment to sustainability

CapytaCommercial
p Trust



* First operating office building in Singapore to
/L win 2010 BCA Green Mark Platinum award

« Platinum is the highest Green Mark accolade given to a
building

« Awarded based on overall assessment and points
achieved

e Six Battery Road first won Green Mark Gold award in 2008

Green Mark rating Score CCT Properties
Platinum 90to 120 Six Battery Road
GoldPlus 85 to 89
Gold 75to 84 Capital Tower, One George Street
Raffles City, Starhub Centre, HSBC
Certified 50to 74 Building, Wilkie Edge, Golden Shoe Car

Park, Market Street Car Park
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* First operating office building in Singapore to
/L win 2010 BCA Green Mark Platinum award

« To achieve the Platinum award, need to achieve
higher scores in following areas:
— Energy Efficiency
— Water Efficiency
— Environmental Protection
— Indoor Environmental Quality
— Other Green Features and Innovation
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» Six Battery Road’s performance
/L before and after AEI

Energy Efficiency Index 189.4 . 0
(EEI) kWhrs/yr/m2 KWhrslyr/m2 1228 KWhrs/yr/m 19%
Chiller Plant Room

0
[ 1.09 kW/ton 0.94 kW/ton 0.65 kW/ton 31%
Carbon Footprint 11,500 ton/yr 10,800 ton / yr 9,400 ton / yr 13%
NUMIDES @if IMBES 10 57,600 trees 54,500 trees 46,800 trees 14%

Offset Carbon Footprint
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r  Key features that won us the
/é- BCA Green Mark Platinum award

Efficient chiller plant

Self sustainable green wall

Wind turbine for renewable energy
Solar light tubes for basement car park

Privileged car park lot for green vehicles

o 0 A~ WD E

Education and creating conservation awareness
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/LGreen Feature 1 — Efficient chiller plant

 Re-design of chiller plant room system

e Incorporating thermal energy storage system with
the chiller plant upgrading

 Improved system efficiency from current 0.94kW/ton
to 0.65kW/ton

 About 30% improvement in Chiller Plant Efficiency

Potential improvement in energy efficiency
and expected to achieve savings of 25% on
consumption

CapytaCommercia
p Trust



/LGreen Feature 2 — Self sustainable “green” wall

 Creation of an iconic, 184-square metre green wall with living
green plants — Biggest Green Wall in Office Building in Singapore

e Rainwater harvesting system, an automatic efficient irrigation
system for “green” wall

| | | CapytaCommercia
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i Green Feature 3 —Wind turbine for renewable

Pilot project to use exhaust air to power the
Wind Turbine which will in turn power the
“green wall” irrigation pumps, lighting, etc.

Benefits:
1. Recover waste energy
2. Generate green energy

3. Reduce carbon dioxide emission

| | | CapytaCommercia
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r Green Feature 4 — Solar light tubes for
basement car park

Solar light tubes bring natural daylight
to a portion of basement car park and
reduce the usage of artificial lighting

I I C )
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eature 5 — Car park lot for green

Car park lot set aside for Hybrid
Cars

This is to:

1. Encourage tenants to use
cleaner emission vehicle

2. Holistic approach to reduce
carbon dioxide emission

=S

Ficd <= ._
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Public display of real time monitoring of
energy / water savings and an education
corner at the basement to:

1. Create energy conservation awareness
for the tenants and vendors

2. Educate and encourage tenants and
vendors towards energy conservation

| | | CapytaCommercia
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4. Schedule of AEI and cost
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/[__ Schedule of asset enhancement works

Oct 2010 - : . .
Jan 2011 Ground floor lift lobby, turnstiles and reception area
» Upgrading of Mechanical & Electrical works
Oct 2010 - .
(For e.g. upgrade of electrical power supply)
Jun 2013 : . : P .
» Construction / installation of “green” features
Progressively enhance office space (upon lease expiry):
* to increase celling height to 2.8 m
Feb 2011 till * to upgrade air-con and sprinkler system
Dec 2013 e to Iinstall variabie air volume box
* to renew finishes at upper floor lift lobbies and
restrooms
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/L Estimated Total Cost of AEI

e Breakdown of projected AEI payment

Year Amount % of total Remarks

2010 S$9 mil 10% AEIl in progress

2011 S$15 mil 16% AEIl in progress

2012 S$30 mil 33% AEIl in progress

2013 S$28 mil 30% Completion of AEI
2014 S$7 mil 8% For defects rectification
2015 S$3 mil 3% For defects rectification

Total S$92.0 mil

Six Battery Road valuation

Total AEI cost as

December 2009

S$1,114.0 mil

% of valuation
8%

June 2008 (peak)

S$1,438.6 mil

6%
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/LVaIue Creation of Six Battery Road AEI

Capital Expenditure Start Date Completion Date
S$92.0 million 3rd Quarter 2010 | 4th Quarter 2013

AEl Budget &

Incremental Gross Revenue S$9.2 mil
Incremental Net Property Income S$7.4 mil
Capital Expenditure S$92.0 mil
Projected return on investment

. : 8.1%
(on a stabilised basis)
Capital Value of AEI .
(assumed at 4.25% capitalisation rate) SR
Increase in Value (net of investment cost) S$82.9 mil

Note:

(1) Forecast value creation is based on Manager's estimates. a -
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CapytaCommercial

CapitaCommercial Trust Management Limited
39 Robinson Road
#18-01 Robinson Point
Singapore 068911
Tel: (65) 6536 1188
Fax: (65) 6533 6133
http://www.cct.com.sg

For enquiries, please contact:
Ms Ho Mei Peng
Head, Investor Relations & Communications
Direct: (65) 6826 5586
Email: ho.meipeng@capitaland.com
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